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ABSTRACT

The objectives of this research were 1) study the knowledge and behavior of fast food consumption in
the situation of COVID-19 2) compare fast food consumption behavior in the situation of COVID-19 classified by
personal status information , and 3) study the relationship between knowledge and fast food consumption
behavior in the situation of COVID-19. The sampling group 200 people were undergraduate students,
Department of Home Economics, Faculty of Education, Ramkhamhaeng University. The research tool was a
personal status information questionnaire and general questions, Fast Food Consumption Knowledge
Questionnaire and a questionnaire on fast food consumption behavior. The statistics used in the data analysis
were frequency, percentage, mean, standard deviation, The techniques of t-test, one-way analysis of variance
(ANOVA), Scheffé’s paired comparison, and Pearson’s product moment correlation coefficient were utilized with
results being found to be at the statistically significant level of 0.05

The results of this research revealed that most of the respondents were female, aged 18-25 years,
studying in the fourth-year in the field of food and nutrition. The average monthly income is less than 5,000
baht. Most of the living is in dormitories/rental houses. The cost of buying fast food per time is between 50-100
baht. Most of them consume fast food on a daily basis. Get information about fast food from social media. Buy
fast food from the store near their home/residence. Most consume fast food at lunch. And the type of fast food
that is popular is Asian fast food such as rice and curry, Thai a la carte food, noodles, rice noodles in fish curry
sauce, etc. The level of knowledge about the consumption of fast food was a very good level and fast food
consumption behavior was practiced on a regular basis. Comparison of fast food consumption behaviors
classified by gender, age, year of study and study subject eroups had no significant difference. Average monthly
income and different living style have different fast food consumption behaviors. The results of the study on

the correlation between knowledge and fast food consumption behavior shows that no correlation.

Keywords : Fast Food, Knowledge and Consumption Behavior, The Situation of COVID-19
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A151991 5 N153LAT121ALLUTUTINVINGANTIUNITUTINADIMITIIUAIN TIMUNALDTY TUTNFNYY nguaIu1iv

q

Anw1 seldiadesiafieu wavdnuaznisederdelagld One-Way ANOVA

fauus unaenuuUsUTIUY SS df MS F P
918 YNNG 0.343 3 0.114 0.532 0.661
melungu 42.136 196 0.215
39U 42.479 199
Fuliidnm YNNG 0.297 3 0.099 0.460 0.711
melungu 42.182 196 0.215
39U 42.479 199
Naua ATfiAnY) FEMINNGY 0.101 2 0.050 0.234 0.791
aelungu 42.378 197 0.215
39U 42.479 199
eldindesioliion FENINNGY 2.643 3 0.881 4.335 0.006*
aelungu 39.836 196 0.203
39U 42.479 199
anwarNIT0g0NdY TEWINNGY 2.332 2 1.166 5.720 0.004*
elungu 40.147 197 0.204
39U 42.479 199

INATNI 5 HAN1TANEY WU 818 YUTNANYT waznguanvivnfnuiuand1aiuiinginssunisuslan

q

21911591us Ul wAnFANI UNeEDR (P>0.05)

o

duselipisraounuanisiuiinginssunisuslaremnsaumiuuanaeiuegsltedAgnisadfissau

0.05 nanfe 1eldladsdolfoulinuduiusAungAnIsTuA1TUTIAADIMITIIUAIU FIVINNITNAGDUAIULANAIIVDY

AndedusedlngiBnisveusilil (Scheffé method) wudt seldiaderedeutioanin 5,000 um fngAnssunisuslan

'
aaa

IWNITUMULANARAURUTElARAssalReu 10,001 - 15,000 uw ddvdAyneadanszau 0.05

wazanwazn1segedauanssiuiingfinssun1susianemsauAlana i ueg 1 iltud Aynsatianseau
0.05 na@nfe dnvuzn1segofeilauduiusiungfinTsun1suTinAemMITIUAIL FIINITNAFBUAIULANATIYDS
AadedusedlaeiSnsveuyril (Scheffe method) wudh dnwaznisegerfenuuvenn/diud Inginssunisuslon

o o aaa

9IMsUAUANANTUTUAN YUENTegeAuuUUBNSIUR/Aaule agsilledAynsatianisysiu 0.05
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ANENFUNUS P SELAUANUTUNUS

AMIN15UTInABNTUAIY 0.040 0.575 Liifianuduius

N34T 6 ANNFNRUSITENINANIIAEITUNTUSIAAB IMTIIUAILAUNGANTTUNTUSINADIM5A MR
nansAnw wun ludanuduiusiu egrdideddgnieaddansesu 0.05
n15aAUIEHA

v

1. Minwan1s@nyuandliiui gaevuuuasunudnddngidumendgs S 18 - 25 U Anwiegtul 4 Tungy
anvniemisuazlnwuinis sisneldadeseideutioandt 5,000 un anvauen1segedy vewn/dru Aldanely
nstesIusIuRenTegTEaing 50 - 100 v dalvguilane s duussdmniu Tifudeyatiias
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ushuluiionansiu warssamvesesnusuiiten fe ewnsaudauweids wu Fnsiaung ewnsauds Meifen
YusFutien 181 Fadenndoaty ganni sesUy uazamy (2560) nud1 91gveINguitegs 19 - 25 T uazsieldiade
eiaﬁaudw‘[,mﬁﬁ’mdw 3,000 UV 294199 INHANNSAN®IVES LdlnT AL (2560) wuin Alddrelunisusiam 201 - 300
vmiends uaruslamemsausuiiiulugiabuiivheasmaud deildesnuilnalullonasuiisélndd

foyasziumnuiifsriumsuilanemsausiluaniunisallede-19 vesfAeunuUABUNY HANSANY WU
fonmanudiieatunisuslnewnsatusau 25 4o eglussdufunn fetlidesnindnudulnydouegaumamisuas
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seiuANn deaenadosiu Tafinn nseeua (2560) wui1 AwiiieaiunisuslaremsiuvesiniFeusisenudnu
noulane TsuSeuuAunsiayt @i daat) 4 Ianudeglusyiudiunn waznanisfinwives g3ee el (2549) A3
Renfumsuslaromsnieulssesyamnsumingdesiudium fanufeglussiugs

Tayangfinssun1suslanemisaudiuluaniunisallain-19 veegnauLUUABUNIN KANITANYY WU
Tunmsa 25 4o ogflussiuuoRidulssd seildesnmauslaremsnudlneiisdanuazealaonse saui
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anll 9 feaudou wasdeniruomsnusuininauldvnnaguan ffudeu mundnoudy Swenadesity
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2. nansSsuiisungAnssunisuslanemsatuauluaaiunisallain-19 vestdnAne1UTeygss A A
nsIuATEns AuzAnwimans iTinederwduns nssuunmudeyaaniunindauyaea wandidiuin e ovg du
Yiidnw uaenguanuinidnuninendsiuiinginssunsuilnpesausnlaiunndraiuneada ftadosngua
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