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ABSTRACT

This research aims to Development of Thai Style Spicy Crispy Banana Blossom Chili Dip by using the
analysis of physical property and sensory evaluation (9-point hedonic scale). This study uses product/innovation
research methodologies. The statistical methods used in this study were Mean, One-Way ANOVA, t-test and
Duncan's new multiple range test.

Result of development process: 60 grams of banana blossom which looks pink and white are cut into
5 cm long pieces, then dried at 65-70 degrees Celsius with a hot air dryer 1 hour 30 minutes or until the banana
blossom was dry and lightweight. The moisture content is 10 percent by weight. The consumers accepted the
Spicy Crispy Banana Blossom Chili Dip standard formula A had the highest taste acceptance score (7.26 + 0.72)
and the consumers satisfaction to Spicy Crispy Banana Blossom Chili Dip 50% aspects Appearance (7.38 + 1.15)
Color (7.45 + 1.02), taste (7.37 + 0.99), flavor (7.55 + 0.96), texture (7.37 + 1.19) and overall (7.48 + 1.03). The

result of comparison satisfaction with classified by consumer personal information has satisfied no difference.

Keywords: crispy chili paste, health food, crispy pork
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