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ABSTRACT

The objectives of this research are: (1) to study basic information in the development of local wisdom
creative work; products from indigo-dyed fabric using the Kram Product Model together with the GPAS 5 Steps
advanced systematic thinking process to promote product-creating skills and participatory learning skills (2) to
create and develop a model for organizing creative work learning local wisdom products from indigo-dyed fabric
using the Kram Product Model combined with the GPAS 5 Steps advanced thinking process to promote product
-creating skills and effective participatory learning skills according to criteria (3)to study the effectiveness of the
learning management model for products- creating skills on local wisdom, which is products from indigo-dyed
fabric, using the Kram Product Model together with the GPAS 5 Steps advanced thinking process, which consists
of 3.1) to compare the academic achievement of students who have learned from using the development of
local wisdom creation, which are products from indigo-dyed fabric, using the Kram Product Model together with
the GPAS 5 Steps advanced thinking process to promote creative work skills and participatory learning skills prior
and after class 3.2) to develop product-creating skills and participatory learning skills of students using the Kram
Product Model together with the GPAS 5 Steps advanced thinking process before class and after class. Study 3.3)
to evaluate student satisfaction from the leaming process using local wisdom creative work development
products from indigo-dyed fabric using the Kram Product Model together with the GPAS 5 Steps advanced thinking
process to promote creative work skills and participatory learning skills. The sample groups used in the research
were Mathayom 4 students at Sakon Nakhon Phatthana Suksa School in the vocational course from learning Unit
4, topic: Creative work, local wisdom, products from indigo-dyed fabric, the academic year 2023. The total number
of samples was 40. The samples were obtained by cluster random sampling in 1 classroom, Mathayom 4/1, with
40 students. The tools used in the research include learning plans, learning kits, achievement tests, evaluation

forms for product-creating skills and participatory learning, and questionnaires on satisfaction with learning. Data
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were analyzed using percentage, mean, standard deviation, and dependent samples t-tests. The results of the
research found that 1) the learning format using the Kram Product Model combined with the GPAS 5 Steps
advanced thinking process was appropriate at the highest level with an average of 4.78 2) the results of creating
and developing a learning management model with learning sets had an efficiency value of 86.78/84.67, which is
higher than the specified efficiency criteria of 80/80. 3) in terms of the results of the study of the effectiveness of
the learning management model consists of 3.1) students have higher academic achievement after studying than
before studying at a statistical significance of 0.05 3.2) students have acquired product-creating skills, learning
skills, and participation higher than the specified criteria with an average of 89.17. 3.3) students are satisfied with

their studies at the highest level with an average of 4.73

Keywords: products from indigo-dyed fabric, GPAS 5 Steps, promote creative practice skills, satisfaction
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