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ABSTRACT

The purpose of this research was to 1) Collect concepts for the design of local food brands in Pattaya,
and 2) study the use of colors and styles of local food brands in Pattaya, Chonburi Province. To Collect concepts
for the design of local food brands, a specific sampling method was used to select 30 people who were involved
with local food in Pattaya. Data was collected through interviews about the design of the certification brands for
local food in Pattaya. Five food brand design experts were selected to evaluate satisfaction with the use of colors
and styles in the certification local food brands. Data was analyzed using mean and standard deviation. The
results of the search for collect concepts for the design of the certification local food brands showed that the
collect concepts for the design of the certification local food brands used symbols of dolphins, waves of the sea
and the name of Pattaya from the sign at Bali Hai Pier. There were 7 designs for the certification local food brands
in Pattaya, each of which used 3 colors such as green, blue, and orange. These designs were evaluated for
satisfaction by experts. The results showed that experts were most satisfied with orange (3.80+0.84) and design 5
(3.64+0.83). Therefore, if local food in Pattaya, Therefore, if local food in Pattaya Chonburi Province has food
brands. It will be a guideline for using the brand to guarantee Pattaya’s local food to be unique and instill

confidence in tourists regarding Pattaya’s local cuisine.

Keywords : Brand, brand design, brand color, local food.
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