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ABSTRACT

This research focuses on developing mid-range fashion and lifestyle products that align with the green
economy concept, using the Hand & Co brand as a case study, employing a mixed research method. This method
involves three steps: 1. Evaluation of the technical feasibility of natural color printing using the IOC assessment
form. 2. Testing color intensity with a spectrophotometer and 3. Market testing conducted through an online
market platform. The objectives are: 1. To develop guidelines for creating new product groups that align with the
green economy concept. These guidelines will utilize natural color printing techniques and be informed by tests
on color adhesion and cotton durability. 2. To develop guidelines for management and marketing based on the
green marketing concept and 3. To develop guidelines to help entrepreneurs unlock their potential within the
green economy policy framework. The results of the study in the 3 areas according to the objectives are as
follows: Frist, New product groups, it was found that the loose silhouette design guidelines in the home wear
style are suitable for sale in the regular collection. For specific details, the use of Graphic-Cut techniques and
Moulage cutting helps to balance and continuous placement of product patterns. For testing the effectiveness of
color adhesion and durability of cotton by considering the K/S value, it was found that castor oil plant gave the
highest color intensity (23.9), followed by Bellyache Bush (21.1) and Oroxylum indicum (17.8). Second, Green
marketing guidelines, it was found that the green supply chain management strategy can link organizations with
consumers through trading via electronic platforms. The pre-order system shows a continuous increase in sales,
indicating the competitive advantage of the brand that can develop a variety of product groups and can separate
brands that focus specifically on green products and Lastly, Guidelines for developing potential in accordance
with the green economy policy, it was found that distributing production to reduce costs through creating
production partnerships with community enterprises is an important guideline of the policy to distribute
production, income and occupation to business operations in a mutually supportive chain. Medium-sized fashion
and lifestyle entrepreneurs who follow these guidelines should use policies alongside creating a green economic
development strategy in the long run.
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MNHAMSANETI9T 1 wazdaedt 2 Aeataadulmlvesdudnlmifmnsauiu finseuvesnisnedndiunissming
Tilngidsatulatnisndnia Aedsiuau 10-12 Teiurspeaantuuszneunas Aua1As sy $asas 30
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HaNsANYIYeH 4 HanmsuagauRaTnaaulal

FIdevihmsneaeunatnlngldunannesuesulal 3 dommdldun Bulednsdud wadn wazduanisunsy (Web
site, Facebook, Instagram) Wiethianedufdmminenuy Pre-Order iusterinan 3 o sewiraieunsngay - fusneu
2566 Uszneusy $1uau 12 tems anansamALade Nnoyamvegey 9 1o W‘U’j’]ﬂ'%a?i'sﬁgqqmasiadmmmumm%
Usinasdamnuaninsalumsiug (Perception overloading) Sadudunilwasnadnuavaimssuiidsosiilon

(Characteristics of perception that affect consumers) 91nuAsUHANN UL 'i”lfJazLEQ]“c’JWlJi’mQWIMWITN fadl
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{ SRR . o

e FRGRE 1 ey
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canvas bag running table tote bag napkin
1450 B 143908 16908 1350 8

225 W ¥ TeN TR EMLd

=] o 1

JUN 3 A79E19AINN15INIMIEIIIUmAnT1EuALauduaudAlA (Han&Co.)
fun: Ustmendimedn sulssaendUasn s1in aauAusuALeuUAlA (Han&Co.) , 2566
vuewin CT: Crop Top, PCT: Polo Crop Top, AP: Apron, ST: Shirt, CB: Canvas Bag, RT: Running Table, TB: Tote

Bag, NK: Napkin, SF: Scarf, SFT: Scarf with Tassels, PL: Pillow, BH: Bucket Hat

nsnadaunatangududindlan asduduauduaudla (Han&Co.) seWindfau NINYIAY - AiueIeU 2566

a
M5 2 LLUUﬁ?UNﬁﬂWi‘W@ﬁ@‘UWﬁ’]@

UsziaunisAnen yilaARalaAtuIuIY 10 items Huiludasaz 100

Hau fn.0. a.0. n.8.
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gOnLINYNAUAT GG cT 55 S 60 PCT 65
ERNGRE CB 30 BH 25 AP 30

fndn | Bu g 15 Buq 15 3u 5

Sruaugiiiifinduiasmeniy GG cT 52 S 58 PCT 62
ERNGRE CB 20 BH 28 AP 30

fndn | B 28 Buq 14 Ju 9 8
Sruugiiihsuidiuduilusenmsiveu | g cT 56 S 58 PCT 58
ERNGRI CB 33 BH 30 AP 28

i Bu e 11 Buq 12 Bu e 14

emsAuaisiuseu GG CT 58 ST 62 PCT 65
se9@un | CB 22 BH 25 AP 30

fndn | B 20 Buq 13 Ju 9 15

Fdato qan | CT 50 ST 50 | PCT | 52
ERNGRI CB 33 BH 35 AP 36

N B 17 Buq 15 B 12

Sruadudniiungls 9@ cT 60 ST 61 PCT 62
s8N | CB 30 BH 28 AP 25

fndn | B 10 Buq 11 Ju 9 13

gBAUY GAGLQ cT 58 ST 56 PCT 55
ERNGRI CB 32 BH 32 AP 30

N B 10 Buq 12 B 15

Sna1n5de gean cT 60 ST 58 PCT 60
se%@n | CB 28 BH 29 Ap 26

dndn | B 12 Buq 13 Bu 9 14

BanvarTe GG cT 62 ST 56 PCT 58
399831 CB 27 BH 30 AP 26

N B 11 Buq 14 B 16

ndoyalunmsai 2 Yseneutoyatudiuiinuuviaun §33eduiiasiginaniuan 3C (Christopher, 2011)
wanagnsnseandilen Teazideadail
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1. U9 v3009An3 (Company) :ndeyanmseiusing wuiranmsiinsduiususieusla (Han&Co.) §inns
Mulsvsuaiiossmnmaalmidnadiluuumis Green Product fuasforirfuuualtuudu Home’s wear s
Tifuslnaiuidadaladfiislunniy sanmsteaudlunguiliinduiniiulnegdeidios

2. gné1 (Consumen) anénPagiiu gnénuin wargndlmivewmaudususiueusla (Han&Co) Anmevinald il

(1) fuvszansenans wuin naugniiilimwalaisnsadedliunnsafusnnlufuneieeny
ilesnnnguaudduguuuy Unisex Sslduufinniseeniuy Global Citizen dhusiudndriamanenuszneu

Foilringuaudussandouasnsniinfaduiudladialadildmuldlaeily Gunduuiiined

(2) srunnAnvesues wuin nauleiuduiiudeUsaifumsfnuluuiasfeulinaiiuey ddaid

a v d'

Haduiusiu lnedeyauandnsinisdededuin nadivudui vendeduiuarduy lWluitamasieiy uandli

v

wiuimsdeansiunAnduduiaulawasasduilfaiisnissuilitudusiag eresimsiannlugnisduuy
dusagula
(3) shuanazvesfuslna nuih gnénvesesdns Sleusmmutnlelunduaud Ssdwmasionsdndulodid
madsdosaiiios uslinssmluaniesduidensaiarudlalunssuumandnvesdudlugiuuuns
RUNAsTIHA
(a) Frdlenvesuilna wuin gnéndmnudeiidmarenginssy iruad warnsdndulavessgndn Bs

nzuauwIltiu Green Fashion silvingugnéniAnnisiius nssuiinlumsuslan tilugmsdedusiinasses

Pedureudmihuasiuwiliunisgsdudos «

3. guUwnagsna (Competitor) wuin asdusususiveusla (Han&Co) Tnagnsmsasroiusiinsumumaluguds

ioamnasnAud uenanazdndwiineesuds ddluuRmeemsidalrinsauiifidamsannsamninnee

dwaliiinesetsmsgsiawasmsiulalugsiatazenaaunsassnladuisendunsi@u Home Fashion &

Lifestyle lalusuan

N153LATIENRIENg ¥ NagnSn1InaIndide) (Green Marketing Strategy) Imauaqmwé’ﬂmwmmﬁugm 4p
wlanagnsnsnandlden (Usudnd 1w1Ra, 2562) Swaziden Fai

1. Green Product 31NN15MARBINARAUAT Green Product Adginadianisiunleudsssuviisiuiumaiianis
oonuuuAmsuuuudalauduendnuaflunisdasenfiuduifin vildaiuiseadiassdsuuuuaudnldogis
wannuanesislunguauurifunaraudladaladuuy Home wear aunsodsuadenndostunultuudulduogss

2. Green Price \lautangusiadmsunguiudi Green Product udmuin uifdudasiisiaiigeninundvialy
winsdasmiedsdnaivlnldeswiadodusovamiiou uandvidiuin nduvesmategludisdivmnzay i o
Audnonnstanidunguaudunduiuiudnls Wesnniuuultuvesmsdeiiidaduiueiuluvnsinguaudlad
dladasfidnunrnstodurisniulndiAety

3. Green Place nsdninanguooulatidudn Green Product weneenainuindneund unisudadadaud

anusaifanguidmaneliduedned iWesndnuwaznisimiheuar susuuduidanuuanandudmall Jade
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finrsananuuilduauiiou nudwenndndiguinaedliwanasanmiiasdudilumirdug wandiiuidoya

advayumMslnseidsiuimsdumannsauanlatns1dud Green Product Tuguiuunazinafindus lalfisluswian

4. Green Promotion NM3fins1dumsesilusludunisdnsafiausiuiuseninnaududuiduiasngudua

laldladoglunuin Green Product sefiu amnsaasianuadlalitunguidhmineuwasdisduaiulinisdminedui

PYANYULNITHITD

Y o '

duAneauarwmthansasiunisegneiilo

NAN1SNISANYIYIN 3 NAN1TIAIIZHTIUTaUe

PNNaNIANTIRY FITethdeyauiinsenidaulouienisaunistuiadeunsiaunysemalnediglung

LATEFAY BCG M oanaInnsTuwnd uauInna19n181as 89l alutnaiAuIa@s si 9 (Business Model Canvas) U519

SNYALLDYANIUATTIE A9

M99 3 waAIANITAATIERlIaLATEERAEITEIR NN IRIAN BRI AuAuaUALDUAlA (Han&Co.)

TanaiAseghagdiden

Uszhunis

Aps1eah

NaN15ILATITRRINNTAIRNEN AsTFUAD

wauAuauala (Han &Co.)

NaILATIZAL Tl uIEnINS I
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nsnwas Tunsasisassanguaulainim

Green Product
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2. NgugNAN

sEniinisimue nauanalutagiu
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YU

NANGINIVUIANG BNV ILNGUFIUGNAT
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3. 99aN9N1SES

USENINSAAUATD NNV FUABNUTD NN

NANTINVUIANGN B1ATINTRIIM I Ineeulall

anén aoulaw ldun Website Facebook Instagram deriiugungugndniiunniy
uazdoansynansnanesiny esnsesulatt ldun
Website Facebook Instagram
4. M3 a@313Line Product $n¥lanividenadesiuProduct iy | Luleuieais Product line n1swandudsnslan
ANHFLRLS Tnefisuuuy seasden mumsduveundndias lungudumuesuiuvm
flugnen aduimveInguEuIlnAAY 2. Collection Green Product sgnssiaiios

wazdinisveluganguanaau 9

5. nsenagle

ASIMNYFUATRTIFUALUALBUALA (Han&CO.)

NAMWALANTUSNNTSUINHEAR

fusgneunsduiseiunarafumieliuinis
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Green Product
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7. AANTIUNAN ATAUAUBUALBUALA (Han&Co.) Hdnwauraniunts | duszneumsumianasaninsadiiugsialudnune
g3nandn warlviuinig Innovation lab uAFUs¥nauUNsLIAEN
8. Wusdnsndn fnguiamiagusulumsdsingauliunuiem finduisegsnaussinnifeniuuagiassinni
& o vy
Wenafuld
9. lassasnasiumu auenilduyulunswaniiudy - aannsnspdladvEiiay e
PnFuuMKEaidudeuannisannisldasiad wigUsznounis indedumidulinsdeduandoy
lunsndnfidufinsrodainden Tngianginunsasesntudnquuseinaanainelsy

- ulsvensznenelilazisanugaayuoy

31ndoyalulnauAunagsna (Business Model Canvas) 196U WUIMRS1AUALBUALOUALA (Han&Co.)
fdnsawlunssdndudiiuinsdefuandeuuniinmiunugs dafumsnszaensidndioandunu fedunsoonde
Hyvdanan iunsaeiusinsnssdasuiuiamiagueu viegusuiiiungminensmsssuni dsaenndoaiy
nsAnwwes (nBaa lannTa, 2565, u. 1103) Tufrumsduaiumineinsmegsafifauduiusgatunagnsnisyamans
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Aana1Iie Lﬂuﬂmﬁ’]qﬁﬁauuﬁugwuﬁuaammamaiwiﬂamm%zylﬁuimmamwgﬁaé’amJLLazﬁﬂmé’amﬁaﬁ’]aﬂﬁﬂﬂﬂd
nsaLIeE 1T Y (nwAT Sausius wavey, 2566, u. 62) Tnaziiuldainnisegou 3 Weu wuiniluudlduiuin
og1esaos iliiiuinasughsaunsadulaluaiug fudsauuasdanadeuldesadsdu aeldndnnsiaun BCG 7
datfumsiannanmineinsnssssusiitegi Weaiayadwiu Inedudnsiuaawnndon fedunssuiunisude
wazlumsthlUld aenpdesiunisiinwives (esua wanana, 2566, u. 615)
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og9lsfinu uiifguiasreanuuiulevieiieafunisiauLATesAf s 98U BCG Economy uaiguiadasdiafs
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nans dsieluil

1. msiguuumsdeseniiosnsziuuasifinszdvnmnszuiunmindnnaonsiadtgunu (Supply chain) 193
Fusznavdufuidunaglaialadumianans swfviamiavuoy vioyuvuiduvamineinsmissssumni Fausidui
naneth uagtanet iWunaliiAansnszanesisldduumu anarumdendt yuswineuduuds uasdiauduingte
dannden thangnsiimuneadidy

2. Wavsuselovinan® vseniusenevdusmunduuagladaladvunanarsiidniiumuulevisaiugiunisgua

U U

a

Fanndeuiia IuNENTNAYNIA1EN1IN1TAAINHaNEAA I BCG ludnuaeidesnungusenaunisuasusiaaly
anwadg win-win
3. @519y MsAansn1sHmULY BCG Economy 582813 wardnszuiun1sinmnu vieenvasiinisianadinniuly

funwaAseghafitay sumsdinisussnduiuduazdemisnisanu i dusnsgiu (Haoxin, 2022, pp. 192-193) 9u919
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feu wumethsiuasinnadifaluszerenldty onedesiienuiuiionnynniadimdunduadoulundeutusazih
wuAnfnaunaulUusuldlfmngaudung uaugiusini i uaud wlvglussina i elfufuaudesnis
fuftugruuaznszasinalidnsdanisssuiluiiuidelfiausslovigaaaderesiubu 1 tilugnisadianuaing

o1naseelaiiuaululssmeliogaurase (§Ans vunesdu uasaue, 2566, U. 24)
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U 4 flesssunAmiiunssuiumsdondsssumfudathaniud
flan: §3de
2. WUIMNINIFUTNITTANITUAEN1TARAIARE UssnaunisAudunduuazladialad szaunateniy
wuIAANIIAAINELTYD
AIUNITUINITIANTT ANNTAANYIRTIAUALEUALBUALA (Han&Co.) NuInagnsn1sdnnsidgunudiden
1 & |

aunsadioules sEnine 0eAng Au Juilae Aen1sievieriussuunisAddnnsetindesulald arnwaadifinisdn

Srmireluszeziae 3 Woudredu (Hudoyafiddaldin nsldguuuunsmaedidernndundnnslunisdungunain
annsaaenudeiuliudnguidmanels Sntsuumisesnsadsassdnauaudluslannsnadanagudmnelulld
Huegned mnmaneaeusaradiiiufenmsdsedmiuazUnngravesseneiifsningauetiereiilasianguaud
uwiuadosudsnionasngududilaialed du uandiifuieruldivisunemsusduremmaudifiamnsoiam
Usstnnnguaudeenldlfedmannraievidoanalifiennanisusnanauiiigatiudui Green Product lumsiangle
A0ARRDINUNITAN®IVOY Zozi et al,, 2014, pp. 1170-1771 903 U18LWwININITINTINUIEUAIINGTTUVIRAUDINT
AU H&M Home uag Zara Home fisiiumsdmiionendinussiamianizdudainnszuiunssssund tnesaty

15995 NUNFY T US1UAINETARUIAANITHANNANA UNNTIE UADFILINADUWAL SURATBUABAIAYL A1UNTOLANAINY

aulauavvorvieanngudmunenuaraunsaasiinguidvineddesdunlnild

3. wuasmswaudnenmgussnaunmsaudundunazaladssiunatsnaulutsuunfn BCG nsdinen
A318UAT Han&Co.

aAufusuiLaudla (HanCo.) ffnsamlunsuandudiiduinsdeduwindouusiisndunugs Janszane
nswdniieansuu runsaisiusinsnsdnsmiviamiayuey foidunisiminensisaudviodiendnunily
WanogealuduifinouaussanudosisvesngugnAdvneemznguillianuaulasdedsuandey foidunns
fidugsiavuiugiuresamaugaseiunnaiydulnmaasugiadieuuazduwandon Tnsagiuldanwanyonune
Smheaudiduiinssodandonuuuniesiaes dnuunanlesussulatlutisszezina 3 ey vesmsmageu uudli
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nsgnusieies e 1. ArsliguuuunisdeseniiioanseAukasiiuyszdnsninnszuiunisuannasnldguniu ves
HuszneunsTiiuIanviayusy 2. Wavsuselovinanduieniusznevaumuntuuaglaialaduuanansidiiiunig
Wlguny SIUVEVERLAYIINIENINTANINNENERAINI BCG uag 3. a35198nsAansn1simun BCG Economy seese?

' = P

Feaenndodiun1s@ne1ve9 Bleischwitz et al. (2009, P. 36) nanafisnsfiuuavvatvayudUsznounisiiulingsie

| VY 2 o

AaandonvosanamelsuundAuin nuagedinfifeiidesuuuiudunuuilouesjudunudsduograduszuy
vauzLieafunseuamsdsaudianudonemsainunasessuninuazaanin safsnsldlavssifiufudwindey uay
daeslugrumséndlibussn Wudnndstadeivhlfasvgiandidoadniuesadusussaluanamelsy uenainiasd
nszUILMsARmIMsdLaLIMIUAnsLadsndounsualandofuszneunsliiindanisiusesnasgunsnanuas
wAnfaseyindAwndeurilussfulssmauazana Wedesiunsnsfafuilin@lussesen aonadesiunsfing
94 Czermifiska et al. (2019) Gsléinanis Snsindamedeidunidunanisifiguassalunisidrfmainaninglsy
MnmafunSaannden Mioussadseumivous ddusummisinsduasianaduialussozenildtu sududesdian

Fuennynneddiunduindeulunioudiu

anAnssuUsENA
unA el 1udiunilsveslasaniside Pre-Talent Mobility Uszd1dsuuszanas 2566 alasunisaivayu
NNNTENTNMIAUAN Wemans 198 uazuinnssu (92.) IINAUNVTINGITYITIVIAANTUNN ANLEITBVBVOUANLH
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