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ABSTRACT

This research is an experimental and mixed-method qualitative study aimed at creating fashion apparel
products from Luk Kaew Pattern silk fashion from in SisaKet Province for the cultural fashion market in the
People’s Republic of China using the Magic Pattern principle. Additionally, it seeks to identify marketing strategies
for expanding the Luk Kaew silk pattern products into the cultural fashion market in the People’s Republic of
China. The study has the following findings; (1) Product Creation: The research found that the relationship between
the Luk Kaew pattern and the creation of detailed techniques and fabric properties must be consistent and
mutually reinforcing. Among the Magic Pattern techniques, the circular wave pattern creation technique is the
most crucial for designing garments from Luk Kaew patterned silk, forming the primary design approach (70%).
Other techniques are integrated to suit the brand identity and the target group’s needs. And, (2) Market Expansion:
The study indicates a high potential for expanding Luk Kaew silk into the Chinese cultural fashion market due to
a clear target customer base and favorable tax policies. However, market competition exists. Differentiation
through quality, materials, and design, along with product diversification to meet customer needs (e.g., developing
more modern Luk Kaew patterns or using Luk Kaew silk in other product types), will enhance the competitiveness
of Thai brands. This can lead to further expansion into tourism-related markets or other goods and services in the
future. Moreover, the development of Luk Kaew silk in the Chinese market not only promotes the Thai economy
and culture but also positively impacts local producer communities by increasing income, enhancing skills, and
preserving traditional knowledge in the long term. Additionally, expanding the market between Thailand and

China further strengthens economic and cultural relations between the two nations.

Keywords: Creation and enhancement, Silk fashion products, Local cultural capital, Cultural fashion product

market
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gl ) l
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ITS RISING POPUL IN THE EARLY

TO THE HANFU MOUEMENT: A SOCIAL MOVEMENT THAT
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HAN CULTURE AFTER MVRIAD HISTORICAL FOREIGN INUASIONS,

ETHMIC MANCHU RULE DURIMG THE OING DVYNASTY (1636-1912),

AND WHAT THEV SEE AS PHONEY MULTICULTURALISM IN CONTEMPORARY CHINA."
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